
ID: 2023-1-HR01-KA210-VET-000158700

SUSTAINABLE
ENTREPRENEURSHIP EDUCATION

EcoVentures: Nurturing Student Innovations
in Green Business

RESULT-1



PROJECT DESCRIPTION:
The project  addresses the needs and object ives of  part ic ipat ing organizat ions by providing a t ra in ing module
and e-booklet  focused on sustainable entrepreneurship educat ion.  The project  is  designed to support  the
training of  more eco-fr iendly indiv iduals/entrepreneurs and to increase knowledge and awareness about the
three main dimensions of  sustainable development.  Using the PBL approach in the t ra ining module wi l l  a l low
students to apply the concepts they have learned in real-wor ld scenar ios.

The project  a lso addresses the ident i f ied needs of  the target group, which are VET teachers and the inst i tut ions
where the t raining wi l l  be implemented. The training module and e-booklet  wi l l  provide their  students wi th the
necessary resources and informat ion to ef fect ively educate them on sustainable entrepreneurship and help them
become more environmental ly conscious entrepreneurs.

OBJECTIVES:
Creat ing a t ra in ing module cal led 'Sustainable Entrepreneurship Educat ion'  using Project  Based
Learning(PBL) t ra in ing approach to be used in vocat ional  h igh schools in order to support  the t ra ining of
more eco-fr iendly indiv iduals/entrepreneurs (Resul t -1) ;
To increase the level  of  knowledge and awareness of  the students about the 3 basic dimensions of  SD
(Ecological ,  Social
and Economic) and to ensure that they give equal  weight to environmental ,  social ,  and economic concerns in
their  business
conduct;
Creat ing an e-booklet  of  Entrepreneur ia l  Best Pract ices addressing al l  3 key dimensions of  sustainable
development in partner countr ies (Resul t -2) ;
To enable them to understand and accept that  our personal  and pol i t ical  act ions have nat ional  and
internat ional  impl icat ions;
Ensur ing the exchange of  ski l ls ,  ideas, and working methods among the part ic ipants,
Support ing students to become entrepreneurs who can think greener,
Support ing the goal  of  'making EU green sustainable ' ,  which is one of  the EU's 2019-2027 strategic goals.

PROJECT PARTNERS:
Uči l iš te FINIS -Croat ia
Prosvat ion -  Greece
Global  Educat ion Center B.V. – Nether lands
YENİCE ÇOK PROGRAMLI ANADOLU LİSESİ -Turkiye
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GENERAL INFORMATION ABOUT THE PROGRAM

SECTOR

Vocational education and training:
Initial vocational education and training (I-VET)

Economy and trade

NAME OF THE
PROGRAM Sustainable EntrepreneurshIp EducatIon

TYPE OF THE
PROGRAM Non-formal education program 

EQF LEVEL

ECVET CREDITS https://www.cedefop.europa.eu/en/projects/european-credit-system-vocational-education-
and-training-ecvet/publications

ENROLLMENT
CRITERIA VET students, Highschool level

 CERTIFICATION
CRITERIA Class participation (min. 70%), Competion of final program projects

DURATION AND
FORM 32 Hours 

RESOURCES AND
MATERIALS

Materials created by the program workshop facilitators, online textbooks, online videos,
literature 
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GENERAL INFORMATION ABOUT THE PROGRAM

List of competencies acquired through the completion of the program  

Understanding of sustainable business models
Ability to identify key components of sustainable models
Evaluation of triple bottom line impacts
Familiarity with various sustainable business models
Knowledge of sustainability contributions
Sustainable business model design
Business planning skills using the business model canvas
Evaluation of business model sustainability
Comprehensive understanding of marketing's role and key concepts
Expertise in analyzing market conditions and developing effective marketing strategies using the 7Ps framework (Product, Price, Place, Promotion,
People, Process, Physical Evidence)
Capability to integrate environmental sustainability into marketing strategies, ensuring eco-friendly and socially responsible marketing efforts
Understanding the processes involved in developing green products, including sustainable product design, eco-friendly packaging, and ethical
sourcing
Proficiency in applying the green marketing mix (Product, Price, Place, Promotion, People, Process, Physical Evidence) to effectively launch and
market eco-friendly products
Ability to present and promote green products through various channels
Understand the principles of sustainable and eco-friendly design
Develop creativity in sustainable design
Apply ecological guidelines
Familiarize with sustainable business models
Develop the ability to create environmentally sustainable products
Understanding corporate social responsibility (CSR) concepts
Familiarity with fundamental CSR principles and values
Integration of CSR into business operations
Reporting and communication of CSR initiatives
Measuring the impact of CSR
Advanced CSR strategies and best practices

Suggested Quality
Assurance System

Expert Review: Get feedback from experts to ensure the content is relevant.

Clear Goals: Set clear learning goals for each module.

Qualified Instructors: Choose instructors with experience in both fields.

Instructor Briefing: Brief instructors on program goals and teaching methods.

Module Surveys: Collect feedback after each module.

End Feedback: Gather overall feedback at the program’s end.

Regular Check-Ins: Use quizzes and discussions to assess understanding.

Final Project: Require a final project applying learned concepts.

Review and Adjust: Regularly review feedback and improve the program.

Alumni Input: Collect feedback from past students for improvements.

Provide Materials: Ensure students have access to needed resources.

Mentorship: Offer optional mentorship from experienced entrepreneurs.

Keep Records: Track progress, feedback, and outcomes.
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No Name of the Module/Lesson plan Hours

1 Sustainable Business Models 8

2 Green Marketing 8

3 Environmentally Conscious Product Design              8

4 Incorporating Social Responsibility Into Business Practices 8

TOTAL: 32
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The sub-module t i t led "Sustainable Business Models" provides the fol lowing lesson plans:
Introduct ion to Sustainable Business Models1.
Types of  Sustainable Business Models2.
Develop Your Own Sustainable Business Model3.

The sub-module t i t led "Green Marketing" provides the fol lowing lesson plans:
Market ing and Market ing Mix1.
Green Market ing2.
Green Market ing Mix3.

The sub-module t i t led "Eco-Conscious Product Design" provides the fol lowing lesson plans:
Environmental ly Conscious Product Design1.
Business model of  environmental ly conscious product design2.
Development of  your own environmental ly sustainable product design.3.
Examples of  eco-fr iendly product designs4.

The sub-module t i t led "Incorporating Social  Responsibil i ty Into Business Practices" provides the
following lesson plans:

Introduct ion to Corporate Social  Responsibi l i ty  and Key Pr inciples1.
Integrat ion of  Corporate Social  Responsibi l i ty  into Business Operat ion2.
CSR Report ing,  Communicat ion,  and Measur ing Impact3.
Advanced CSR Strategies:  Act !4.
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SECTION DETAILS

Lesson/Module Title Introduction to Sustainable Business Models

Grade Level/Subject VET Students / Entrepreneurship

Duration/Number of hours 2 hours (1st session: 1 hour,;2nd session: 1 hour)

Learning Objectives

Students will be able to:
Understand what sustainable business models are and why they are important.
Identify the key components of different sustainable business models.
Evaluate the environmental, social, and economic impacts of sustainable business models.

Materials Needed

Projector and screen for presentations
Whiteboard and markers
Handouts with case study examples
Worksheets for group activities
Laptops or tablets for research (optional)
Pens and notebooks

Standards Addressed
Entrepreneurship Education Framework: Understanding Business Models
EntreComp: The Entrepreneurship Competence Framework
Sustainable Development Goals (SDGs): Goal 8 - Decent Work and Economic Growth

Introduction
The concept of sustainability in business.
Brief discussion on the importance of sustainability in modern business practices.

Instruction

Introduction: Begin with a brief discussion on the concept of sustainability in business and ask students to
share what they know about sustainability and why it might be important in the business context.
Presentation: Provide a presentation on the definition and significance of sustainable business models: use
slides to illustrate key points and examples.
Case Study: Distribute handouts with case studies of successful sustainable business models and allow
students to read and analyze the examples.
Group Activity: Divide students into small groups and provide each group with a business model to evaluate.
Groups analyze the sustainability of the provided business model and prepare a brief presentation of their
findings.
Discussion and Q&A: Facilitate an open discussion on the advantages and challenges of sustainable
business models. Encourage students to ask questions and share their thoughts.

Sustainable
Business Models
1st Lesson Plan 
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PBL  Elements

Real-World Context: Students analyze real-world business models and their sustainability.
Collaboration: Group activities encourage teamwork and collaboration.
Critical Thinking: Students evaluate and present their findings on the sustainability of different business
models.

Methods

Lectures: Present key concepts and examples.
Case Studies: Analyze real-world examples of sustainable business models.
Group Work: Collaborate in small groups to evaluate business models.
Discussion: Facilitate class discussions to deepen understanding.

Activities

Introduction Activity: Interactive discussion on sustainability in business.1.
Presentation: Lecture with visual aids on sustainable business models.2.
Case Study Analysis: Students read and analyze provided case studies.3.
Group Evaluation: Groups evaluate and present their findings on a given business model.4.
Class Discussion: Open floor discussion and Q&A session.5.

Assessment
Formative Assessment: Monitor student participation during discussions and group activities.
Summative Assessment: Evaluate group presentations on the sustainability of business models.

Reflection
Ask students to reflect on what they learned about sustainable business models.
Have them write a brief reflection on how they can apply these concepts in real-world scenarios

Homework/Extension

Homework: Research and find an example of a sustainable business model not covered in class. Prepare a
one-page summary.
Extension Activity: Students can develop their own sustainable business model concept and present it in the
next class.

Evaluation
Student Feedback: Collect feedback from students on the lesson to improve future sessions.
Self-Evaluation: Reflect on the effectiveness of the lesson and identify areas for improvement.
Peer Review: Have students review each other’s presentations and provide constructive feedback.

Sustainable
Business Models
1st Lesson Plan
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SECTION DETAILS

Lesson/Module Title  Different Types of Sustainable Business Models

Grade Level/Subject VET Students / Entrepreneurship

Duration/Number of hours 3 hours (1st session: 1 hour, 2nd session: 1 hour, 3rd session: 1 hour)

Learning Objectives

Learn about different types of sustainable business models.
Explore the characteristics of various business models such as eco-friendly ventures, circular economy, and
social enterprises.
Understand how each business model contributes to sustainability.

Materials Needed

Projector and screen for presentations
Whiteboard and markers
Handouts with case study examples
Worksheets for group activities
Laptops or tablets for research (optional)
Pens and notebooks

Standards Addressed

Sustainable Development Goals (SDGs): SDG 4- Quality Education; SDG 8-Decent Work and Economic
Growth; SDG 12- Responsible Consumption and Production; SDG 13-Climate Action.
Business and Entrepreneurship Education Standards
Environmental Education Standards
Project-Based Learning (PBL) Standards

Introduction
The diversity of sustainable business models for addressing the varied challenges of sustainability. 
Understanding different models, such as the circular economy, social enterprises, and B corporations and
integrating them into environmental and social considerations into business practices. 

Instruction

Introduction: Start with a brief overview of different sustainable business models. Discuss the importance of
classifying these models and the benefits they offer to businesses and society.
Presentation: Provide a detailed presentation on various sustainable business models such as the circular
economy, social enterprises, and B corporations. Use slides to highlight key features and differences
between these models.
Case Study Analysis:Distribute handouts with real-world examples of each business model. Allow students
to read and analyze these examples, focusing on how they implement sustainability.
Group Activity: Divide students into small groups and assign each group a different type of sustainable
business model to research. Groups prepare a presentation on their assigned model, focusing on its
characteristics and impact on sustainability.
Presentations and Discussion: Groups present their findings to the class. Facilitate a discussion on the
strengths and weaknesses of each business model and their contributions to sustainability.

Sustainable
Business Models
2nd Lesson Plan
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PBL Elements

Real-World Context: Students analyze real-world examples of sustainable business models.
Collaboration: Group activities promote teamwork and collaborative learning.
Critical Thinking: Students evaluate and present different business models, applying their knowledge to real-
world scenarios.

Methods

Lectures: Present key concepts and examples.
Case Studies: Analyze real-world examples of sustainable business models.
Group Work: Collaborate in small groups to research and present business models.
Discussion: Facilitate class discussions to deepen understanding.

Activities

Introduction Activity:1.
Brief discussion on the classification of sustainable business models.

Presentation:2.
Detailed lecture on different types of sustainable business models.

Case Study Analysis:3.
Students read and analyze provided case studies.

Group Research and Presentation:4.
Groups research and prepare a presentation on a specific type of sustainable business model.

Class Discussion:5.
Open discussion and evaluation of group presentations.

Assessment Formative Assessment: Monitor student participation during discussions and group activities.
Summative Assessment: Evaluate group presentations on the different types of sustainable business models.

Reflection
Ask students to reflect on what they learned about different sustainable business models.
Have them write a brief reflection on which model they find most interesting and why.

Homework/Extension

Homework: Research and find an additional example of a sustainable business model not covered in class.
Prepare a one-page summary.
Extension Activity: Develop a new concept for a sustainable business model and outline its key features and
potential impacts

Evaluation
Student Feedback: Collect feedback from students on the lesson to improve future sessions.
Self-Evaluation: Reflect on the effectiveness of the lesson and identify areas for improvement.
Peer Review: Have students review each other’s presentations and provide constructive feedback.

Sustainable
Business Models
2nd Lesson Plan
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SECTION DETAILS

Lesson/Module Title Develop Your Own Sustainable Business Model

Grade Level/Subject VET Students / Entrepreneurship

Duration/Number of hours 3 hours (1st session: 1 hour, 2nd session: 1 hour, 3rd session: 1 hour)

Learning Objectives
Design a sustainable business model.
Create a business plan using the Business Model Canvas.
Evaluate the business model's alignment with sustainability criteria.

Materials Needed

Business Model Canvas templates (printed or digital).
Markers, pens, and sticky notes.
Whiteboard and markers.
Projector and screen for presentations.
Laptops or tablets for research (optional).

Standards Addressed

Sustainable Development Goals (SDGs):
SDG 4: Quality Education
SDG 8: Decent Work and Economic Growth
SDG 12: Responsible Consumption and Production
SDG 13: Climate Action

Understanding Business Models:
Critical Thinking and Problem Solving
Collaboration and Teamwork
Innovation and Creativity
Environmental Education Standards
Environmental Literacy
Systems Thinking

Project-Based Learning (PBL) Standards:
Real-World Connection
Inquiry and Innovation
Student Voice and Choice
Reflection
Critique and Revision

Introduction

This lesson focuses on the critical process of designing a sustainable business model. Students will engage with
the Business Model Canvas to develop their own sustainable business ideas. The lesson will emphasize how to
integrate environmental and social considerations into business strategies, ensuring that their models are not
only innovative but also aligned with sustainability goals.

Sustainable
Business Models
3rd Lesson Plan
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Instruction

Introduction (20 minutes): 
Introduce the concept of the Business Model Canvas, explaining each of its nine components.
Discuss how the Business Model Canvas can be adapted to include sustainability criteria.
Provide examples of sustainable business models that have used this tool effectively.

Application (40 minutes):
Students work individually to develop their sustainable business ideas using the Business Model Canvas.
Encourage students to consider how their business idea addresses environmental, social, and economic
aspects of sustainability.

Group Work (60 minutes):
Form groups and have students share their business models with their peers.
Facilitate peer feedback sessions where each student receives constructive feedback on their model.
Encourage collaboration and the exchange of ideas to improve each business model.

Presentations (40 minutes):
Students present their final Business Model Canvases to the class.
Facilitate a discussion after each presentation, focusing on the strengths and areas for improvement of each
model.
Provide feedback on how well the business models align with sustainability criteria.

PBL Elements

Real-World Application: Students apply the Business Model Canvas to develop real-world business ideas.
Collaboration: Group work encourages teamwork and collaborative learning.
Critical Thinking: Students evaluate their business models against sustainability criteria.
Innovation: Encourages students to think creatively and develop innovative solutions.

Methods

Lecture: Introduction to the Business Model Canvas and sustainability concepts.
Individual Work: Students develop their business ideas.
Group Work: Collaboration and peer feedback.
Presentations: Sharing and discussing business models.

Activities

Activities:
Introduction Activity:1.

Discuss the components of the Business Model Canvas.
Explore examples of sustainable business models.

Individual Work:2.
Students develop their own sustainable business models using the canvas.

Group Work:3.
Collaborative work on refining business models and providing feedback.

Presentations:4.
Students present their Business Model Canvases and engage in discussion.

Sustainable
Business Models
3rd Lesson Plan

https://uciliste-finis.hr/eu-projekti/erasmus-projekt-
ecoventures/



RESULT-1 
TRAINING MODULE:  SUSTAINABLE
ENTREPRENEURSHIP EDUCATION

ID: 2023-1-HR01-KA210-VET-000158700

EcoVentures: Nurturing Student
Innovations in Green Business
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Assessment
Formative Assessment: Monitor student engagement during individual and group activities.
Summative Assessment: Evaluate the Business Model Canvases and presentations based on creativity,
feasibility, and sustainability alignment.

Reflection
Have students reflect on the process of developing their sustainable business models.
Ask them to consider the challenges they faced and how they overcame them.

Homework/Extension
Homework: Students refine their business models based on feedback and prepare a final version.
Extension Activity: Encourage students to create a detailed business plan that expands on their Business
Model Canvas.

Evaluation

Student Feedback: Gather feedback from students on the lesson and the process of developing a sustainable
business model.
Self-Evaluation: Reflect on the lesson's effectiveness and areas for improvement.
Peer Review: Facilitate peer evaluations of the presentations to foster constructive feedback.

Sustainable
Business Models
3rd Lesson Plan
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Resource Type Details

Instructional Videos

"Sustainable Business Models Explained" - A video that provides an overview of different sustainable
business models.
Link: Sustainable Business Model Innovation, The Sustainable Business Model Canvas, Sustainability
Management, Manufacturing sustainability

Interactive Websites "Business Model Canvas" - An online tool for creating business model canvases.
Link: https://www.canva.com/graphs/business-model-canvas/

Printable Resources

Business Model Canvas Template - Printable templates for the business model canvas activity.
Link: https://www.google.com/search?
q=Canvanizer&oq=Canvanizer&gs_lcrp=EgZjaHJvbWUyBggAEEUYOdIBBzQwOGowajeoAgCwAgA&sou
rceid=chrome&ie=UTF-8

Additional Support
Materials

Guide to Sustainable Business Models - A comprehensive guide that offers explanations, examples, and
tips for developing sustainable business models.
Link: Sustainable Business Network

https://uciliste-finis.hr/eu-projekti/erasmus-projekt-
ecoventures/

Sustainable
Business Models

4. Enhanced Resources for the "Sustainable Business Models" Lesson Plans

https://www.youtube.com/watch?v=HOhWDFBWyhY
https://www.youtube.com/watch?v=gVimMEI2u2w
https://www.youtube.com/watch?v=K_MxKrdUdk8
https://www.youtube.com/watch?v=K_MxKrdUdk8
https://www.youtube.com/watch?v=gv7xz6mRSKY
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3. LESSON PLANS ELABORATION

SECTION DETAILS

Lesson/Module Title Marketing and Marketing MIX 

Date --Insert Date Here--

Grade Level/Subject VET Students / Entrepreneurship

Duration/Number of hours 45 minutes  

Learning Objectives

Students will be able to:
Understand of marketing and concept of marketing  
Identify marketing principles
Understand marketing concepts, strategies and marketing mix
Get to know the 7p marketing model
Identify the phases of the analysis implementation
Apply and create a marketing strategy based on the 7Ps

Materials Needed

Marketing mix case studies
Case studies of the 7p's of the marketing mix
White board and markers
Projector and screen
Exercise worksheets
Computers/tablets with internet access

Standards Addressed
Sustainable Marketplace: Greener Products and Services; Sustainable Development Goals (SDGs): Goal 8 -
Decent Work and Economic Growth

Introduction

Start with a brief introduction about marketing, what they think marketing is and what they think are the best
examples of marketing
Brief introduction to the marketing mix, introduce the 7P concept and marketing strategies based on that concept;
Show examples of good practice related to parts of the 7P concept

Instruction

Explain what marketing is and what are its key characteristics; Show good and bad examples of marketing ; Describe
the marketing concept; Show the role and importance of the marketing concept in the company; Explain what the
marketing mix is ​​and introduce the participants to the topic of the marketing mix 7p; Provide examples for each part of
the marketing mix and strategy; Direct the participants to choose the product/service/work they fictitiously want to
perform and which will be the topic and object of further practical action; Guide the participants to create a quality
marketing strategy for the business/product/service they have previously chosen, keeping in mind that they need to be
guided to implement green marketing in the strategy in the next phase

Green Marketing
1st Lesson Plan (Marketing
and Marketing MIX )
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PBL  Elements

Question to start the discussion: What is marketing and what does it mean for business? What parts of marketing
do you think there are? And what do you think is most important for marketing?
Starting event: Present a product or service that will be the imagined object of business (each student or if working
in a group should choose one product of their choice)
Student vote and choice: Allow students to choose the type of business or product or service they want to focus on
during the project.
Research and innovation: Encourage students to research and design innovative jobs or more innovative products
or services to use in their project.
Feedback and revision: Give students the opportunity to get feedback on their choices and suggestions, helping
them in their decision-making process.
Public product: Have students present their companies, products or services in front of all participants.

Methods

Problem-based scenario/case study analysis: Students analyze marketing case studies and companies with a
marketing concept to identify their business models and key practices.
Simulation and role playing: Conduct a role-playing activity in which students simulate the decision-making process of
selecting products, services, and businesses, applying marketing concepts.
Assessment and reflection: Use a variety of assessment methods such as quizzes, project presentations and
reflective journals to assess student understanding and progress.

Activities

Case study analysis: In groups, students analyze a marketing case study of a particular company, identifying its
business model.
Business Model Canvas: Each group creates a simple marketing concept canvas for the business idea they are
developing.

Assessment Informal observation during group activities.
Group presentations of their business ideas on canvas (business, products, services) and marketing concepts.

Reflection
Discuss the different business ideas, products, services and marketing concepts presented by each group.
Consider how further marketing activities could be applied to the business ideas listed and how the ideas could fit
into green and responsible business practices.

Homework/Extension
Students research a local company and analyze its marketing and marketing concept, preparing a short report to
serve as an introduction to the following lessons

Evaluation
Review product and marketing canvases and marketing concepts followed by a group presentation to assess
understanding.Provide feedback and suggestions for improvement.

Green Marketing
1st Lesson Plan (Marketing
and Marketing MIX )
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SECTION DETAILS

Lesson/Module Title Green Marketing 

Date --Insert Date Here--

Grade Level/Subject VET Students / Entrepreneurship

Duration/Number of hours 45 minutes + 45 minutes + 45 minutes + 45 minutes (4 hours)  

Learning Objectives

Students will be able to:
understand the concept of green marketing
recognize sustainable practices
get acquainted with CSR
understand the concept of an environmentally friendly product
create a marketing campaign focused on green marketing and sustainability

Materials Needed

Green marketing literature, sustainability reports
White board and markers
Projector and screen
Worksheets for exercises
Computers/tablets with internet access
Marketing plan templates

Standards Addressed

Sustainable Marketplace: Greener Products and Services
The European Green Deal
A Guidebook to the Green Economy 
Sustainable Development Goals (SDGs): Goal 8 - Decent Work and Economic Growth; Goal 12 - Responsible
consuption  and production

Introduction
Present green marketing and its characteristics,
Show relevant video examples of green marketing from the EU and your own countries

Instruction

Explain what green marketing is; Explain sustainable practices and corporate social responsibility; Explain an
environmentally friendly product and support it with examples from everyday life; Task the participants to design a
marketing campaign with environmentally friendly practices on products they have previously selected and whose
marketing plan they have already created; Apply together with the participants the green marketing mix for the
launch, presentation and promotion of the product or service that is used in the independent work of the
participants from the very beginning

Green Marketing
2nd Lesson Plan
(Green Marketing )
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SECTION DETAILS

PBL  Elements

Driving question: What is green marketing and how can it be applied to promote environmentally friendly
products and sustainable practices?
Starting event: Present a case study of a successful green marketing campaign, encouraging students to
conclude which parts of green marketing could fit into their products/services that they have used so far in the
education as their own business idea
Student vote and choice: Allow students to choose green marketing methods that are acceptable for
products/services they have used so far in education as their own business idea
Research and innovation: Encourage students to research sustainable practices and innovative green
marketing strategies to incorporate into their campaigns.
Feedback and revision: Provide opportunities for peer and instructor feedback on their green marketing plans,
encouraging a cycle of continuous improvement.
Public product: Have students present their green marketing campaigns to the class or a panel of judges,
simulating a real-world presentation scenario.

Methods

Problem-based scenario/case study analysis: Students will analyze case studies of green marketing
campaigns to understand best practices and identify key elements of successful strategies.
Simulation and role playing: Engage students in role-playing activities where they act as marketers presenting
their green marketing campaigns to a group of potential investors or stakeholders.
Assessment and reflection: Use a combination of quizzes, project presentations and reflective journals to
assess student understanding and progress through the course.

Activities

Case study analysis: In groups, students analyze a given green marketing case study, identifying sustainable
practices and elements of CSR.

Marketing plan development: Each group develops a detailed green marketing plan for their chosen product or
service, incorporating sustainable practices and CSR principles.

Assessment
Informal observation: Monitor student engagement and participation during group activities and discussions.
Group presentations: Evaluate the effectiveness and creativity of their green marketing plans during
presentations.

Reflection
Reflective diaries: Have students write reflective journals about what they have learned about green
marketing and how they can apply these concepts in the future.

Homework/Extension
Task the students with creating green marketing plans for their business that they chose at the beginning of
the education and which will be based on the material they have gone through so far.

Evaluation

View marketing plans: Assess the comprehensiveness and feasibility of green marketing plans developed by
students.
Feedback and suggestions:Provide constructive feedback and suggestions for improvement, helping students
improve their understanding and application of green marketing principles.

Green Marketing
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SECTION DETAILS

Lesson/Module Title Green Marketing Mix

Date --Insert Date Here--

Grade Level/Subject VET Students / Entrepreneurship

Duration/Number of hours 45 minutes + 45 minutes (2 hours) 

Learning Objectives
Students will be able to:

Include environmental factors in marketing strategies
Understand the development of green products, pricing, promotion and other parts of the marketing mix

Materials Needed

Green marketing mix case studies
Projector and screen 
Exercise worksheets 
Computer/tablet with interner access 

Standards Addressed

A Guidebook to the Green Economy 
Sustainable Development Goals (SDGs): Goal 8 - Decent Work and Economic Growth; Goal 12 - Responsible
consuption and production; Goal 16 - Peace, justice and strong institutions
The Entrepreneurship Competence Framework
The European Green Deal

Introduction
Present environmental factors in marketing strategies and examples of good practice so that participants can
identify and guide themselves

Instruction

Explain what a green marketing mix is; Explain ways to incorporate sustainability into a marketing strategy; Explain
the ways of green product development, price creation, promotion and other parts of marketing; Instruct the
participants in the final stages of preparing a green marketing strategy; Presentation of the works of all participants
and feedback and suggestions by the teacher
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PBL  Elements

Driving question: What is green marketing and how can it be applied to promote environmentally friendly
products and sustainable practices?
Starting event: Present a case study of a successful green marketing campaign, encouraging students to
conclude which parts of green marketing could fit into their products/services that they have used so far in
the education as their own business idea
Student vote and choice: Allow students to choose green marketing methods that are acceptable for
products/services they have used so far in education as their own business idea
Research and innovation: Encourage students to research sustainable practices and innovative green
marketing strategies to incorporate into their campaigns.
Feedback and revision: Provide opportunities for peer and instructor feedback on their green marketing
plans, encouraging a cycle of continuous improvement.
Public product: Have students present their green marketing campaigns to the class or a panel of judges,
simulating a real-world presentation scenario.

Methods

Problem-based scenario/case study analysis: Students will analyze case studies of green marketing
campaigns to understand best practices and identify key elements of successful strategies.
Simulation and role playing: Engage students in role-playing activities where they act as marketers
presenting their green marketing campaigns to a group of potential investors or stakeholders.
Assessment and reflection: Use a combination of quizzes, project presentations and reflective journals to
assess student understanding and progress through the course.

Activities

Case study analysis: In groups, students analyze a given green marketing case study, identifying sustainable
practices and elements of CSR.

Marketing plan development: Each group develops a detailed green marketing plan for their chosen product or
service, incorporating sustainable practices and CSR principles.

Assessment
Informal observation: Monitor student engagement and participation during group activities and discussions.
Group presentations: Evaluate the effectiveness and creativity of their green marketing plans during
presentations.

Reflection
Reflective diaries: Have students write reflective journals about what they have learned about green
marketing and how they can apply these concepts in the future.

Homework/Extension
Task the students with creating green marketing plans for their business that they chose at the beginning of
the education and which will be based on the material they have gone through so far.

Evaluation

View marketing plans: Assess the comprehensiveness and feasibility of green marketing plans developed
by students.
Feedback and suggestions:Provide constructive feedback and suggestions for improvement, helping
students improve their understanding and application of green marketing principles.
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Resource Type Details

Instructional Videos

" Green Marketing in Action"
Details: A video that provides an overview of different sustainable business models, with a focus on green
marketing strategies that can be integrated into these models. The video includes practical examples, the benefits
of green marketing for businesses and communities, and how to use green marketing strategies to increase
sustainability and competitiveness..
 Link: Green Marketing , Green marketing benefits, Green marketing examles, Marketing strategies, Principles of
green marketing 

Interactive Websites

"Green Marketing Model Canvas" - An online tool that enables the creation of business models through the lens of
green marketing. The focus is on using the "Green Marketing Model Canvas" tool for project-based learning,
allowing students to develop their own business models with sustainable practices. Students can use this tool for
collaborative learning and to create their projects.
Link

Printable Resources

Green Marketing Model Canvas Template - Printable templates for the business model canvas activity focused on
green marketing initiatives. The templates are tailored for project-based learning (PBL), where students can
practically apply what they’ve learned by creating real business models.
 Link

Additional Support
Materials

Guide to Sustainable Business Models - A comprehensive guide offering explanations, examples, and tips for
developing sustainable business models, with a particular focus on green marketing practices. The guide includes
examples of successful companies that have implemented green marketing strategies, as well as additional tools
and resources for teachers and students using the PBL methodology.
 Link: GBM guide , Green Marketing guide ,  A Guidebook to the Green Economy , Towards a green economy,
Consumers perception on green marketing towards eco-friendly fast moving consumer goods

https://uciliste-finis.hr/eu-projekti/erasmus-projekt-
ecoventures/

Green Marketing

4. Enhanced Resources for the "Green Marketing" Lesson Plans

https://www.youtube.com/watch?v=n_kf7bpOk00
https://www.youtube.com/watch?v=R99jjP3UnYo
https://www.youtube.com/watch?v=7vpCAx0bxks
https://www.youtube.com/watch?v=CV8iGbYcyhg
https://www.youtube.com/watch?v=HWjX8K7wyRM
https://www.youtube.com/watch?v=HWjX8K7wyRM
https://www.youtube.com/watch?v=HWjX8K7wyRM
https://www.canva.com/graphs/business-model-canvas/
https://www.google.com/search?q=Canvanizer&oq=Canvanizer&gs_lcrp=EgZjaHJvbWUyBggAEEUYOdIBBzQwOGowajeoAgCwAgA&sourceid=chrome&ie=UTF-8
https://www.greenpolicyplatform.org/sites/default/files/learning-resources/action/GBM%20Development%20Guide%20for%20dissemination%2020180730.pdf
https://cdn.prod.website-files.com/65b0a3f116ad7bcc282e6839/65cb052d97b68c8f211526be_A%20Guide%20to%20Green%20Marketing%20(1).pdf
https://sdgs.un.org/sites/default/files/publications/916guidebook4.pdf
https://sustainabledevelopment.un.org/content/documents/126GER_synthesis_en.pdf
https://journals.sagepub.com/doi/epub/10.1177/18479790231170962
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3. LESSON PLANS ELABORATION

SECTION DETAILS

Lesson/Module Title Environmentally Conscious Product Design

Date --Insert Date Here--

Grade Level/Subject VET Students / Entrepreneurship

Duration/Number of hours 45 minutes (1h) 

Learning Objectives

Students will be able to:
Understand the principle of environmentally friendly product design.
Develop creative solutions for sustainable product design.
Apply ecological guidelines in the creation of product designs.

Materials Needed

Presentations and educational materials
Practical working materials
Computer and projector/interactive whiteboard
Educational materials with case study examples
Handbooks and worksheets
Whiteboard and markers
Laptops/tablets for research (optional)

Standards Addressed

Sustainable Development Goals (SDG): SDG 4 – Quality Education; SDG 8 – Decent Work and Economic
Growth; SDG 12 – Responsible Consumption and Production; SDG 13 – Climate Action; SDG 15 – Life on
Land Business
Education Standards; Guidelines for Education for Sustainable Development (ESD); Guidelines for
Sustainable Business.

Introduction
Begin with a brief introduction to eco-conscious design. What do you think eco-conscious design is, and
what do you consider the best examples of it. Discuss the importance of using sustainable materials, energy
efficiency, and product longevity. Encourage the development of creative solutions in the business process.

Eco- Conscious
Product Design
1st Lesson Plan
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SECTION DETAILS

Instruction

Introduction – Begin with a brief introduction to eco-conscious product design and the importance of sustainable
business processes. Highlight how product design can significantly impact the environment and why it's crucial to
integrate eco-friendly guidelines into business practices to achieve long-term sustainability.
Presentation – Deliver a presentation on sustainable business practices and eco-friendly product designs.
Emphasize the importance of aligning business goals with environmental standards and the benefits of such an
approach for the environment, the company, and society as a whole.
Models – Use slides to illustrate key points and examples of eco-friendly products. Visualize important concepts
such as waste reduction, the use of sustainable materials, and energy efficiency through clear graphics and real-
world examples.
Case Studies – Distribute brochures featuring best practice examples of eco-friendly products. By showcasing
successful companies that have implemented eco-conscious design, students will gain insights into the tangible
results and benefits of sustainable business.
Group Activity – Divide students into groups and assign them the task of analyzing the role and significance of
eco-conscious design within a business. Each group can explore different aspects such as the use of sustainable
materials, energy efficiency, or waste reduction, and present their conclusions.
Discussion / Q&A – Facilitate an open discussion on the advantages and challenges of eco-friendly product
designs. Encourage students to ask questions and share their thoughts on the role of sustainability in design and
how it can impact both business operations and the environment.

PBL Elements

Driving Question: What does eco-conscious product design entail? Which types of businesses, in your
opinion, best support eco-conscious product design? Which aspect of sustainable business do you consider
the most important?
Kick-Off Event: The teacher will introduce a hypothetical product or service that will serve as the focus of the
business. Each student or group of students should select one product of their choice.
Student Voting and Selection: Provide students the opportunity to choose the type of business, product, or
service they wish to focus on during their project.
Research and Innovation: Encourage students to explore and develop innovative business ideas, products,
or services to apply in their projects.
Feedback and Revision: Allow students to receive feedback on their selections and proposals, helping them
in their decision-making process.
Public Product:Allow students to present their eco-friendly product designs or services to other participants.

Methods

Problem-based scenario/case study analysis: Students will explore case studies of environmentally
sustainable product design and analyze companies that implement eco-friendly production. The goal is to
identify their business models and key practices that contribute to sustainability.
Simulation and role-playing: Organize role-playing activities in which students simulate decision-making
related to the selection of products, services, and business models, focusing on the application of
environmentally sustainable product design.
Assessment and reflection: Implement diverse assessment methods, including quizzes, project presentations,
and reflective journals, to evaluate students' level of understanding and progress.

Eco- Conscious
Product Design
1st Lesson Plan
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7. LESSON PLANS ELABORATION

SECTION DETAILS

Activities

Case study analysis: Students will work in groups to analyze a case study of a company with environmentally
sustainable product design, with the goal of identifying and understanding its business model.
Business model canvas: Each group will create a simple business model canvas, in which they will develop an
environmentally sustainable product design as a concept for their business idea.

Assessment

Informal observation during group activities and collaboration.
Group presentations of their business ideas on a canvas (business, products, services), with a focus on the
concept of eco-sustainable product design.
Monitor student participation during discussions and group activities.
Evaluate the presentations based on the arguments supporting the chosen eco-friendly product designs and
the students' reasoning for their selected eco-friendly product design.

Reflection
Discuss the various business ideas, products, services, and environmentally sustainable product designs that
each group presents.; Consider how additional eco-friendly activities can be integrated into these business
ideas and how they could be adapted to green and responsible business practices.

Homework/Extension
Students research a local company, analyzing its environmentally sustainable product design and concept of
sustainability. Based on their research, they prepare a brief report that will serve as an introduction to the next
lesson.

Evaluation

Student Feedback: Gather feedback from students about the lesson to improve future activities.
Self-Assessment: Reflect on the effectiveness of the lesson and identify areas for improvement.
Feedback: Have students review each other's selected eco-friendly product designs and provide constructive
feedback.

Eco- Conscious
Product Design
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SECTION DETAILS

Lesson/Module Title Business model of environmentally conscious product design

Date --Insert Date Here--

Grade Level/Subject VET Students / Entrepreneurship

Duration/Number of hours 45 minutes (1 h)

Learning Objectives

Students will need to:
Familiarize themselves with different types of environmentally conscious product design.
Explore the characteristics of various approaches, including eco-friendly initiatives, circular economy, and
social enterprises.
Understand how each of the business models contributes to environmentally conscious product desig

Materials Needed

Presentation materials Worksheets and research guides
Case study examples
Business model canvases
Information sources and literature
Computer and projector/interactive whiteboard
Educational materials with case study examples Manuals and worksheets Whiteboard and markers
Laptops/tablets for research (optional)

Standards Addressed

Sustainable Development Goals (SDG): SDG 4 – Quality Education; SDG 8 – Decent Work and Economic
Growth; SDG 12 – Responsible
Consumption and Production; SDG 13 – Climate Action; SDG 15 – Life on Land Business
Education Standards; Guidelines for Education for Sustainable Development (ESD); Guidelines for
Sustainable Business

Introduction

The diversity of environmentally conscious product designs plays a key role in addressing various challenges
faced by the economy. These designs not only reduce negative environmental impacts but also contribute to
social responsibility and sustainability. In this context, it is important to understand different business models,
such as the circular economy, social enterprises, and B Corporations. Circular economies focus on the reuse
and recycling of resources, thereby reducing waste and promoting long-term sustainability. Social enterprises
aim to create a positive social impact, while B Corporations adopt high standards of environmental and social
responsibility. Integrating these models into business practices enables companies to not only enhance their
competitiveness but also actively contribute to sustainable development and a better future for society.

Eco- Conscious
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SECTION DETAILS

Instruction

Introduction: Begin with a brief introduction to eco-friendly product design and the importance of sustainable
business processes. Highlight how
product design can significantly impact the environment and why it is crucial to integrate ecological guidelines
into business processes to
achieve long-term sustainability. In this context, concepts like the circular economy, social enterprises, and B
corporations are particularly
important, representing alternative approaches to business focused on sustainability and responsibility.
Presentation:Deliver a presentation on sustainable business practices and eco-friendly product designs.
Emphasize the importance of aligning
business goals with ecological standards and the benefits of such an approach for the environment, the
company, and society as a whole. Models:Use slides to illustrate key points and examples of eco-friendly
products.
Case Studies:Distribute brochures or materials containing examples of best practices for eco-friendly products.
By showcasing successful
examples of companies that have implemented eco-conscious designs, students will gain insight into the
tangible outcomes and benefits of
sustainable business.
Group Activity: Divide students into groups and assign them the task of analyzing the role and importance of
eco-conscious design in a company.
Discussion / Q&A
Facilitate an open discussion on the advantages and disadvantages of eco-friendly product designs.

PBL Elements

Driving Question: What does eco-conscious product design entail? Which types of businesses, in your
opinion, best support eco-conscious product design? Which aspect of sustainable business do you consider
the most important?
Kick-Off Event: The teacher will introduce a hypothetical product or service that will serve as the focus of
the business. Each student or group of students should select one product of their choice.
Student Voting and Selection: Provide students the opportunity to choose the type of business, product,
or service they wish to focus on during their project.
Research and Innovation: Encourage students to explore and develop innovative business ideas,
products, or services to apply in their projects.
Feedback and Revision: Allow students to receive feedback on their selections and proposals, helping
them in their decision-making process.
Public Product:Allow students to present their eco-friendly product designs or services to other
participants.

Methods

Problem-based scenario/case study analysis: Students will explore case studies of environmentally
sustainable product design and analyze companies that implement eco-friendly production. The goal is to
identify their business models and key practices that contribute to sustainability.
Simulation and role-playing: Organize role-playing activities in which students simulate decision-making
related to the selection of products, services, and business models, focusing on the application of
environmentally sustainable product design.
Assessment and reflection: Implement diverse assessment methods, including quizzes, project
presentations, and reflective journals, to evaluate students' level of understanding and progress.

Eco- Conscious
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Activities

Case study analysis: Students will work in groups to analyze a case study of a company with environmentally
sustainable product design, with the goal of identifying and understanding its business model.
Business model canvas: Each group will create a simple business model canvas, in which they will develop
an environmentally sustainable product design as a concept for their business idea

Assessment

Informal observation during group activities and collaboration.
Group presentations of their business ideas on a canvas (business, products, services), with a focus on the
concept of eco-sustainable product design.
Monitor student participation during discussions and group activities.
Evaluate the presentations based on the arguments supporting the chosen eco-friendly product designs and
the students' reasoning for their selected eco-friendly product design.

Reflection

Discuss the various business ideas, products, services, and environmentally sustainable product designs
that each group presents.
Consider how additional eco-friendly activities can be integrated into these business ideas and how they
could be adapted to green and responsible business practices.

Homework/Extension
Students research a local company, analyzing its environmentally sustainable product design and concept
of sustainability. Based on their research, they prepare a brief report that will serve as an introduction to the
next lesson.

Evaluation

Student Feedback: Gather feedback from students about the lesson to improve future activities.
Self-Assessment: Reflect on the effectiveness of the lesson and identify areas for improvement.
Feedback: Have students review each other's selected eco-friendly product designs and provide
constructive feedback.
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Lesson/Module Title Development of your own environmentally sustainable product design.

Date --Insert Date Here--

Grade Level/Subject VET Students / Entrepreneurship

Duration/Number of hours 45 minutes + 45 minutes + 45 minutes + 45 minutes (4 hours)  

Learning Objectives

Students will be able to:
Understand the concept of environmentally sustainable product design.
Recognize sustainable practices.
Familiarize themselves with socially responsible business.
Understand the concept of eco-friendly products.
Create environmentally sustainable product designs with a focus on sustainability.

Materials Needed

Literature on environmentally sustainable products, sustainability reports
Whiteboard and markers
Projector and screen
Worksheets for exercises
Computers/tablets with internet access
Templates for environmentally sustainable product design plans

Standards Addressed

Sustainable Development Goals (SDG): SDG 4 – Quality Education; SDG 8 – Decent Work and Economic
Growth; SDG 12 – Responsible Consumption and Production; SDG 13 – Climate Action; SDG 15 – Life on
Land Business
Education Standards; Guidelines for Education for Sustainable Development (ESD); Guidelines for
Sustainable Business.

Introduction

This lesson focuses on the key process of designing a sustainable business model based on eco-friendly
product designs. Students will work using a pre-defined model of an eco-friendly product. The lesson
content will emphasize how utilizing eco-friendly models not only promotes sustainable business practices
but also cares for the environment.

Eco- Conscious
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Instruction

Introduction (20 minutes):
Explain the development of eco-sustainable product design using an example.
Application (60 minutes):
Students will work individually to research examples of eco-friendly product designs. They will explore eco-
friendly product designs and support their findings with examples from everyday life.
Group Work (60 minutes):
Form groups with the task of designing an eco-sustainable product using eco-friendly practices for the
products they previously selected and developed.
Presentation (40 minutes):
Students will present their eco-friendly product designs to all participants. There will be a discussion after
each presentation, focusing on the essential factors of eco-design and sustainable production. Feedback will
be provided on how well the eco-friendly designs align with sustainable business practices.

PBL Elements

Driving question: What does the development of eco-friendly product design entail, and how can it be used to
promote eco-friendly products and sustainable practices?
Initial event: Present a case study of a successful development of eco-friendly product design, encouraging
students to identify which designs would best fit their current business ideas and projects developed during
their education.
Student voting and selection: Allow students to choose an eco-friendly product design they have used or
developed during their education, to implement it as part of their business idea.
Research and innovation: Encourage students to explore various sustainable designs and eco-friendly
approaches that will be key for the further development of their products.
Feedback and revision: Provide students with feedback from peers and mentors on their eco-friendly
designs, promoting continuous improvement of the designs.
Public product: Have students present their eco-friendly product designs to the class and a panel, simulating
a professional presentation and product promotion.

Methods

Case Study Analysis: Students will analyze examples of the development of eco-friendly product design,
exploring best practices and key elements that contribute to successful sustainable business strategies.
Simulations and Role-Playing: Students will participate in simulations, acting as salespeople presenting their
eco-friendly product designs to potential investors or stakeholders, gaining communication and promotion
skills for sustainable solutions.
Assessment and Reflection: Student assessment will be conducted through a combination of quizzes, project
presentations, and reflective journals, to evaluate their understanding and progress in adopting sustainable
design concepts.

Activities

Introductory Activity: Discussion on analyzing and presenting the previously developed plans for eco-
friendly product design, focusing on long-term sustainable business practices.
Individual Work: Based on suggestions, students will work on corrections and refine their business plans for
eco-friendly products.
Group Work: Collaborative effort to improve the business plans for eco-friendly product designs.
Presentation: Students present their revised plans for eco-friendly product designs and participate in a
discussion.

Eco- Conscious
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Assessment

Informal Observation: Monitor students' engagement and active participation during group tasks and
discussions.
Group Presentations: Evaluate the creativity and effectiveness of their eco-friendly product design plans
during the presentations.

Reflection
Reflective Journals: Encourage students to keep reflective journals where they record their insights on the
development of eco-friendly product design and reflect on how to apply these concepts in future projects.

Homework/Extension
Reflective Journals: Encourage students to maintain reflective journals in which they record their insights
on the development of eco-friendly product design and consider how to apply these concepts in future
projects.

Evaluation

Student Feedback: Collect feedback from students about the lesson and the process of developing eco-
friendly product designs.
Self-Assessment: Provide feedback on the effectiveness of the lesson and areas for improvement.
Review: Facilitate the evaluation of presentations on eco-friendly product designs to encourage constructive
feedback.
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Lesson/Module Title Examples of eco-friendly product designs

Date --Insert Date Here--

Grade Level/Subject VET Students / Entrepreneurship

Duration/Number of hours 45 minutes + 45 minutes (2 hours)  

Learning Objectives

Students will be able to:
Integrate the factors of eco-friendly product design into sustainable business strategies.
Understand how the development of sustainable business includes eco-friendly products, pricing, promotion,
and other aspects of environmentally conscious product design.

Materials Needed

Literature on environmentally sustainable products, sustainability reports
Whiteboard and markers
Projector and screen
Worksheets for exercises
Computers/tablets with internet access
Templates for environmentally sustainable product design plans

Standards Addressed

Sustainable Development Goals (SDG): SDG 4 – Quality Education; SDG 8 – Decent Work and Economic
Growth; SDG 12 – Responsible Consumption and Production; SDG 13 – Climate Action; SDG 15 – Life on
Land Business
Education Standards; Guidelines for Education for Sustainable Development (ESD); Guidelines for
Sustainable Business.

Introduction
Present the key factors of sustainable business in the context of eco-friendly product designs, including high-
quality strategies and best practice examples. This way, participants can identify successful models and use
them as guidelines for their own work.

Instruction

Introduction: Begin with a brief introduction to eco-friendly product design and the importance of
sustainable business processes. Highlight how product design can have a significant impact on the
environment and why it's crucial for businesses to adopt eco-friendly designs. Emphasize that design is a
key element in reducing waste, improving energy efficiency, and using sustainable materials, which all
contribute to environmental preservation.

Eco- Conscious
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SECTION DETAILS

Instruction

Presentation: Deliver a presentation focused on examples of eco-friendly products. Highlight how
sustainable product design can meet consumer needs, reduce environmental footprint, and provide long-
term competitive advantages for businesses.
Models: Use slides to showcase visual examples of eco-friendly products. 
Case Studies: Distribute brochures containing case studies of companies that have successfully
implemented eco-friendly designs in their products. 
Group Activity:Divide students into groups and assign them the task of analyzing real-world examples of
eco-friendly product design. 
Discussion / Q&A:Facilitate an open discussion on the benefits and challenges of eco-friendly product
design.
Encourage students to ask questions and share their ideas about how eco-friendly design can be applied in
various contexts, from electronics to the textile industry.

PBL Elements

Driving Question: How can eco-friendly design be integrated into business models to achieve sustainable
operations and long-term competitive advantage?
Initial Event: Present a case study that illustrates a successful example of eco-friendly design in sustainable
business. Encourage students to reflect on their products, services, or business ideas and how eco-friendly
design could enhance their sustainability.
Student Voting and Selection: Actively engage students in researching the latest sustainable designs for their
own projects, ensuring they select products, services, or business models that can be improved in line with
sustainability principles.
Research and Innovation: Encourage students to explore the latest sustainable practices and innovations
and integrate them into the development of their eco-friendly product designs, emphasizing creative and
sustainable solutions.
Feedback and Revision: Provide students with opportunities to receive constructive feedback from peers and
instructors, focusing on continuous improvement and adaptation of their products to achieve the best
environmental impact.
Public Product: Students will present their comprehensive plans for eco-friendly product or service designs.
The presentation will cover all key aspects of sustainable business learned during the course, with a special
focus on the chosen product, service, or business model and its environmental and business value.

Methods

Problem-Based Scenario/Case Study Analysis: Students will analyze case studies related to the
development of eco-friendly product designs with the goal of identifying best practices and key elements of
successful sustainable production strategies.
Assessment and Reflection: Use a combination of quizzes, project presentations, and reflective journals to
evaluate students' understanding, engagement, and progress throughout the lesson.

Activities

Case Study Analysis: Students, working in groups, will analyze case studies on the development of eco-
friendly product designs, identifying sustainable practices and key elements of sustainable production.
Development of Eco-Friendly Product Design: Each group or individual will create a detailed plan for
developing an eco-friendly product design, service, or production process, integrating all the key elements
and concepts learned in previous lessons.

Eco- Conscious
Product Design
4th Lesson Plan
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SECTION DETAILS

Assessment

Informal Observation: Monitor student engagement and participation during group activities and
discussions.
Group Presentations: Assess the effectiveness and creativity of their eco-friendly product design
development plans during the presentations.

Reflection

Group Discussion: Encourage a discussion on the different eco-friendly product design development plans
presented by the students, emphasizing the importance of sustainable and socially responsible business
practices in modern business operations.
Reflective Journals: Assign students to keep reflective journals where they will record what they have
learned about eco-friendly product development and how they plan to apply these concepts in the future.

Eco- Conscious
Product Design
4th Lesson Plan

Homework/Extension
Instruct the participants to create a concise report on their plan for developing an eco-friendly product or
service design, which they have chosen as part of the business strategy in the educational program.

Evaluation

Review eco-friendly product design plans: Assess the comprehensiveness and feasibility of the eco-friendly
product design plans developed by the students.
Provide feedback and suggestions: Offer constructive comments and advice for improvement, helping
students enhance their understanding and application of sustainable and environmentally responsible
business principles.
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Resource Type Details

Instructional Videos

"Overview of Sustainable Business Models" – a video showcasing various sustainable business models, with a
focus on ways to integrate eco-friendly product design into sustainable business practices.. Two minutes to
understand sustainable development ;What is sustainable development?, The principles of Life Cycle Assessment,
Circular EconomyWhy Companies Can't Design Sustainable, Eco-Friendly Products

Interactive Websites

"Business Model Canvas" – An online tool for creating business models. This tool enables students to visually plan
and develop business models, with a particular focus on group work in the development of eco-friendly product
designs.
Link

Printable Resources

Business Model Plan Template for Eco-Friendly Product Design – printable templates tailored to the development
of business models focused on sustainable business initiatives and the production of eco-friendly products.
 Link

Additional Support
Materials

Guide to Sustainable Business Models – a comprehensive guide offering explanations, examples, and advice for
developing sustainable business models, with a particular focus on environmentally sustainable business practices.
 Link: , Green Business Guide,Green Business - European Commission

https://uciliste-finis.hr/eu-projekti/erasmus-projekt-
ecoventures/

4. Increased Resources for the Lesson Plan on Eco-Friendly Product Design

Eco- Conscious
Product Design

https://www.canva.com/design/DAGMayXSvO0/jfxQsd9SBVHGhHCgTspv7w/edit?utm_content=DAGMayXSvO0&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.google.com/search?q=Canvanizer&oq=Canvanizer&gs_lcrp=EgZjaHJvbWUyBggAEEUYOdIBBzQwOGowajeoAgCwAgA&sourceid=chrome&ie=UTF-8
https://www.ilo.org/publications/green-business-guide
https://green-business.ec.europa.eu/index_en
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3. LESSON PLANS ELABORATION

SECTION DETAILS

Lesson/Module Title Introduction to Corporate Social Responsibility and Key Principles

Date --Insert Date Here--

Grade Level/Subject VET Students / Entrepreneurship

Duration/Number of hours 45+45 minutes (1.5 hours)

Learning Objectives

Students will be able to:
Understanding the concept and importance of corporate social responsibility in business practices
Learning the fundamental principles and values that guide corporate social responsibility initiatives
Understanding how to integrate corporate social responsibility into the overall business operations
Learning how to effectively report on CSR initiatives and ensure transparent communication with
stakeholders
Exploring the methods and tools for measuring the impact of CSR initiatives on society and the environment 
Exploring advanced CSR strategies and best practices in the business world

Materials Needed
Whiteboard and markers
Projector and screen
Computers/Tablets with internet access

Standards Addressed

Global Reporting Initiative (GRI) Standards
United Nations Global Compact
AA1000 Accountability Principles Standard
Sustainable Development Goals (SDGs): Goal 8 - Decent Work and Economic Growth; Goal 10 - Reduced
Inequalities -; Goal 12 - Responsible consumption and production

Introduction
Start with a brief introduction about corporate social responsibility (CSR), what they think corporate  social
responsibility is, and what they think are the best examples of corporate social responsibility

Instruction

Explain what corporate social responsibility is and its key components.1.
Present different types of corporate social responsibility 2.
Use case studies to illustrate these models.3.

Incorporating Social
Responsibility Into
Business Practices

1st Lesson Plan



RESULT-1 
TRAINING MODULE:  SUSTAINABLE
ENTREPRENEURSHIP EDUCATION

Website /Social media account of the project ID: 2023-1-HR01-KA210-VET-000158700

EcoVentures: Nurturing Student
Innovations in Green Business

SECTION DETAILS

PBL  Elements

Driving Question: What makes a business to have corporate social responsibility, and how can we create
one ?
Entry Event: Introduce a real-world problem or challenge related to sustainability in business. 
Student Voice and Choice: Allow students to choose the type of business and sustainability practices they
want to focus on for their project.
Inquiry and Innovation: Encourage students to research and brainstorm innovative solutions for their
sustainable business model.
Feedback and Revision: Provide opportunities for students to receive feedback on their business model
canvas and make necessary revisions.

Methods

Problem-based Scenario/Case Study Analysis: Students analyze case studies of corporate social
responsibility to identify key practices.
Field Trips and Guest Speakers: Organize a visit to a local sustainable business or invite a guest speaker to
discuss sustainability in business.
Service Learning Projects: Engage students in projects that address real community needs through
sustainable and social responsible business practices.
Assessment and Reflection: Use various assessment methods, such as quizzes, project presentations, and
reflective journals, to evaluate student understanding and progress.

Activities
Case Study Analysis: In groups, students analyze a given case study of a sustainable business, identifying its
corporate social responsibility model and key sustainability practices.

Assessment
Informal observation during lessons and group activities.
Completion of worksheets with questions on incorporate social responsibility business models.

Reflection
Discuss the different incorporate social responsibility business models.  Reflect on how these models can be
applied in various industries and the potential impact on the environment and society.

Homework/Extension
Students research a local business and analyze its incorporate social responsibility practices, preparing a brief
report for the next lesson.

Evaluation Quick quiz about the principles of corporate social responsibility

Incorporating Social
Responsibility Into
Business Practices



RESULT-1 
TRAINING MODULE:  SUSTAINABLE
ENTREPRENEURSHIP EDUCATION

Website /Social media account of the project ID: 2023-1-HR01-KA210-VET-000158700

EcoVentures: Nurturing Student
Innovations in Green Business

SECTION DETAILS

Lesson/Module Title Integration of Corporate Social Responsibility into Business operation

Date --Insert Date Here--

Grade Level/Subject VET Students / Entrepreneurship

Duration/Number of hours 45+45 minutes (1.5 hours)

Learning Objectives

Students will be able to:
Understanding how to integrate corporate social responsibility into the overall business

operations
Learning how to effectively report on CSR initiatives and ensure transparent communication with

stakeholders

Materials Needed

Whiteboard and markers
Projector and screen
Computers/Tablets with internet access
CSR plan templates

Standards Addressed

ISO 26000
Global Reporting Initiative (GRI) standards
United Nations Global Compact
SA8000 
OECD Guidelines for Multinational Enterprises
Sustainable Development Goals (SDGs): Goal 10 - Reduced Inequalities; Goal 12 - Responsible
consumption and production; Goal 13 - Climate action

Introduction
Integration of CSR into Business operations will help students to understand why a business works in this
way, and curiosity will drive them to search for more information about this subject

Instruction

 Explain how corporate social responsibility integrates into business.1.
Present different types of business could have corporate social responsibility2.
Use case studies to illustrate these models. 3.

Incorporating Social
Responsibility Into
Business Practices

2nd Lesson Plan
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PBL  Elements

Driving Question: What makes a business have corporate social responsibility, and how can we measure
CSR?
Inquiry and Innovation: Encourage students to research and brainstorm innovative solutions for their
sustainable business model.
Feedback and Revision: Provide opportunities for students to receive feedback on their business model
canvas and make necessary revisions.

Methods

Problem-based Scenario/Case Study Analysis: Students analyze case studies of corporate social
responsibility to identify CSR models.
Field Trips and Guest Speakers: Organize a visit to a local sustainable business or invite a guest speaker to
discuss corporate social responsibility in business practices.
Service Learning Projects: Engage students in projects that address real community needs through
sustainable and social responsible business practices.
Assessment and Reflection: Use various assessment methods, such as quizzes, project presentations, and
reflective journals, to evaluate student understanding and progress.

Activities Case Study Analysis: In groups, students analyze a given case study of a sustainable business, identifying
its corporate social responsibility model and key sustainability practices.

Assessment Informal observation during lessons and group activities.
Completion of worksheets with questions on incorporate social responsibility business models.

Reflection
Discuss the different incorporated social responsibility business models. Reflect on how these models can
be applied in various industries and the potential impact on the environment and society.

Homework/Extension
Students research a local business and analyze its incorporate social responsibility practices, preparing a
brief report for the next lesson. 

Evaluation Quick quiz about the principles of corporate social responsibility integration

Incorporating Social
Responsibility Into
Business Practices

2nd Lesson Plan
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3rd Lesson Plan

SECTION DETAILS

Lesson/Module Title CSR Reporting, Communication and Measuring Impact

Date --Insert Date Here--

Grade Level/Subject VET Students / Entrepreneurship

Duration/Number of hours 45+45 minutes (1.5 hours)

Learning Objectives

Students will be able to:

Exploring the methods and tools for measuring the impact of CSR initiatives on society and the environment
Exploring advanced CSR strategies and best practices in the business world

Materials Needed

Whiteboard and markers
Projector and screen
Computers/Tablets with internet access
CSR plan templates

Standards Addressed

Global Reporting Initiative (GRI) Standards
ISO 26000
Sustainability Accounting Standards Board (SASB)
Carbon Disclosure Project (CDP)
AccountAbility AA1000 Standards
Sustainable Development Goals (SDGs): Goal 8 - Decent Work and Economic Growth; Goal 12 - Responsible
consumption and production; Goal 13 - Climate action; Goal 16 - Peace,justice and strong institutions; Goal 17 -
Partnerships for the goals

Introduction
CSR has impact in every business. Learning ways of measuring and reporting will help students understand in
depth CSR. We want to motivate and empower them to start acting in this way.

Instruction
Present different types of measurements of corporate social responsibility1.
Use case studies to illustrate these models.2.

Website /Social media account of the project ID: 2023-1-HR01-KA210-VET-000158700
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SECTION DETAILS

PBL  Elements

Student Voice and Choice: Allow students to choose the type of business and sustainability practices they
want to focus on.
Inquiry and Innovation: Encourage students to research and brainstorm innovative solutions for their
sustainable business model.
Feedback and Revision: Provide opportunities for students to receive feedback on their businessmodel
canvas and make necessary revisions.

Methods

Problem-based Scenario/Case Study Analysis: Students analyze case studies of corporate social
responsibility to identify CSR models.
Field Trips and Guest Speakers: Organize a visit to a local sustainable business or invite a guest speaker to
discuss corporate social responsibility in business practices.
Service Learning Projects: Engage students in projects that address real community needs through
sustainable and socially responsible business practices.
Assessment and Reflection: Use various assessment methods, such as quizzes, project presentations, and
reflective journals, to evaluate student understanding and progress.

Activities Case Study Analysis: In groups, students analyze a given case study of a sustainable business, identifying
its corporate social responsibility model and key sustainability practices.

Assessment Informal observation during lessons and group activities.
Completion of worksheets with questions on incorporate social responsibility business models.

Reflection
Discuss the different incorporate social responsibility business models. Reflect on how these models can be
applied in various industries and the potential impact on the environment and society.

Homework/Extension
Students research a local business and analyze its incorporate social responsibility practices, preparing a
brief report for the next lesson.

Evaluation Quick quiz about the principles of corporate social responsibility intergration



RESULT-1 
TRAINING MODULE:  SUSTAINABLE
ENTREPRENEURSHIP EDUCATION

EcoVentures: Nurturing Student
Innovations in Green Business

Incorporating Social
Responsibility Into
Business Practices

4th Lesson Plan

SECTION DETAILS

Lesson/Module Title Advanced CSR Strategies: Act!

Date --Insert Date Here--

Grade Level/Subject VET Students / Entrepreneurship

Duration/Number of hours 45+45 minutes (1.5 hours)

Learning Objectives
Students will be able to:

Exploring advanced CSR strategies and best practices in the business world

Materials Needed

Whiteboard and markers
Projector and screen
Computers/Tablets with internet access
CSR plan templates

Standards Addressed

ISO 26000
ISO 14001
Creating Shared Value (CSV)
Sustainable Development Goals (SDGs): Goal 10 - Reduced Inequalities; Goal 12 - Responsible
consumption and production; Goal 13 - Climate action

Introduction

Students start act. So, based on the knowledge and the study material the have, we want to start design
their own CSR campaign for local companies or organizations. Every company has their own spots of
interest, so the exercise is to locate them and build around them a campaign of CSR to promote the actions
of the company

Instruction
Use case studies to illustrate these models. Create a Corporate Social Responsibility report1.

Website /Social media account of the project ID: 2023-1-HR01-KA210-VET-000158700
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SECTION DETAILS

PBL  Elements

Student Voice and Choice: Allow students to choose the type of business and sustainability practices they
want to focus on for their project.
Inquiry and Innovation: Encourage students to research and brainstorm innovative solutions for their
sustainable business model.
Feedback and Revision: Provide opportunities for students to receive feedback on their corporate social
responsibility report and make necessary revisions.
Public Speak: Have students present corporate social responsibility report to the class or a panel of experts.

Methods

Problem-based Scenario/Case Study Analysis: Students analyze case studies of corporate social
responsibility to identify CSR models.
Field Trips and Guest Speakers: Organize a visit to a local sustainable business or invite a guest speaker to
discuss corporate social responsibility into business practices.
Service Learning Projects: Engage students in projects that address real community needs through
sustainable and social responsible business practices.
Assessment and Reflection: Use various assessment methods, such as quizzes, project presentations, and
reflective journals, to evaluate student understanding and progress.

Activities Case Study Analysis: In groups, students analyze a given case study of a sustainable business, identifying
its corporate social responsibility model and key sustainability practices.

Assessment Informal observation during lessons and group activities.
Corporate Social Responsibility report for a local organisation

Reflection
Discuss the different incorporate social responsibility business models. Reflect on how these

 models can be applied in various industries and the potential impact on the environment and society.

Homework/Extension
Students research a local business and analyze its social responsibility practices, preparing a brief report for
their presentation.

Evaluation Evaluate the presentation of the students
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Resource Type Details

Instructional Videos

"Corporate Social Responsibility" - an overview of what corporate social responsibility (CSR) is and the
different forms it can take.
Link: What Is Corporate Social Responsibility (CSR)? | Business: Explained, CSR: What is Corporate
Social Responsibility? Definition Examples Benefits

Additional Support
Materials

Literature about Corporate Social Responsibility:
Moon, J., 2014. Corporate Social Responsibility: A Very Short Introduction. Oxford: Oxford University
Press.
Bowie, N.E. and Werhane, P.H., 2005. Making Good: Business Ethics and Corporate Social
Responsibility. Malden, MA: Blackwell Publishing.
Crane, A., Matten, D. and Spence, L.J. eds., 2013. Corporate Social Responsibility: Readings and Cases in a
Global Context. 2nd ed. Abingdon: Routledge.
Crane, A. and Matten, D., 2016. Business Ethics: Managing Corporate Citizenship and Sustainability in the Age
of Globalization. 4th ed. Oxford: Oxford University Press.
Henriques, A. and Richardson, J. eds., 2004. The Triple Bottom Line: Does It All Add Up?. London: Earthscan.

4. Enhanced Resources for the "Sustainable Business Models" Lesson Plans
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